Abstract: Over the last four decades, commitment to tourism as a development strategy for developing economies has fluctuated within the World Bank. This article reviews the bank's experience from 1966 to the present as it has evolved through various phases of its own institutional role towards development. Today, driven by strong country demand, there is renewed interest within the bank in the role of tourism in the fulfillment of the United Nations Millennium Development Goals. The paper analyzes the role and approach of the World Bank toward this development aim. Keywords: World Bank, growth strategy, value chain, poverty reduction, economic impact, sustainable development. Ó 2007 Elsevier Ltd. All rights reserved.
INTRODUCTION
This paper synthesizes internal World Bank commissioned research (Mann 2005) using evidence from over 300 reviewed projects and project-related documents in 86 countries to chart the role the bank has played since the mid-60s in using tourism as a development tool. The study shows that differing development themes (such as structural adjustment and sustainable development) have influenced the way tourism's role in development is perceived within the agency and Agency and Bank for International Cooperation, the Netherlands' Development Organization, Norway's Agency for Development Cooperation, Switzerland's Agency for Development Cooperation, the United Kingdoms' Department for International Development, and the United States' Agency for International Development, also have targeted development programs, and a range of nongovernmental organizations too many to mention here, have specific tourism development objectives. However, despite this broad support to this industry there is little research on the role of external (non-national) institutions in the process of developing tourism; this is one gap this paper addresses by examining the role of the World Bank historically and currently.
The premise for the paper is that the bank plays an influential role in the way governments perceive the role of tourism in their economies. Reflecting on the long list of development partners that support the industry, it is posited that the bank is better placed than other development agencies to play the role of ''honest broker'' in galvanizing governments and development partners toward a more systematic and inclusive approach in the design, implementation, and evaluation of the economic, social, and environmental impacts of tourism development interventions geared toward sustainable development. The discussion highlights that opportunities are being missed within the
